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Supplemental Figure 2.  Variability in desire to know genetic risk for a disease that is not preventable as a function of age and trait anxiety.

Logistic regression analysis revealed that both age and trait anxiety, in addition to gender and ethnicity, are significant predictors of wanting to know genetic risk for a disease that is not preventable.

(a) Relationship between age and desire to know genetic risk for a disease that is not preventable.  Although the effect size is small (OR = 1.016), younger individuals are less likely to want to know genetic risk for a disease that is not preventable.  Error bars represent the 95% confidence interval for the proportion within each percentile bin.

(b) Relationship between trait anxiety and desire to know genetic risk for a disease that is not preventable.  Again, although the effect size is small (OR = .920), individuals with higher trait anxiety are less likely to want to know genetic risk for a disease that is not preventable.  Error bars represent the 95% confidence interval for the proportion within each percentile bin.
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Supplemental Figure 2b
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