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Methods

The aim of the validation study on physical activity was to validate the assessment of physical activity in the general section of the questionnaire by an external method, i.e. repeated 24-hours recalls, a method assessing the time spent in different physical activities during a 24-hours period. Half of the participants in each of the three questionnaire groups were randomly assigned to 24-hours recalls by phone interviews. The rest of the participants in the first group were asked to do the 24-hours recalls by filling out printed forms, and the remaining participants in the Web groups were asked to report their 24-hours recalls by a web-based form (data not shown).

Results

Table 3 shows the response rates for all sub-groups. Among the subjects asked to fill out the printed questionnaire and participate in the validation study by paper mail, the response rate for the general section was high (73 %). However, the response rate was considerable lower (55%), in the group that was asked to fill out a printed questionnaire and participate in the validation study by phone.

Table 3. Response rates for each group by type of questionnaires (printed questionnaire, Web based questionnaire, and Web questionnaire with personalized feedback) and validation study (phone, printed form, web form). The validation study comprised of three 24-hours recalls about physical activity.  

	
	Printed questionnaire


	Web questionnaire
	Web questionnaire with feedback

	Type of validation method
	Phone
	Paper
	Phone
	Web
	Phone
	Web

	Number of invited subjects
	145
	147
	147
	146
	149
	141

	Number of subjects answering the first section of the questionnaire*
	80
	108
	75
	74
	75
	71

	Response rate; % (95%CI)
	55

(47-63)
	73

(66-81)
	51

(43-59)
	51

(43-59)
	50

(43-58)
	50

(42-59)

	Number of subjects continuing with the second section of the questionnaire †
	41
	59
	44
	42
	49
	44

	Continuation rate; % (95%CI) ‡
	51

(40-62)
	55

(45-64)
	59

(48-70)
	57

(45-68)
	65

(55-76)
	62

(51-73)

	Total response rate for the second section; % (95%CI)
	28

(21-36)
	40

(32-48)
	30

(23-37)
	29

(21-36)
	33

(25-40)
	31

(24-39)


* The general section of the questionnaire about lifestyle factors (the first part of the questionnaire).

† The food frequency questionnaire (the second part of the questionnaire).

‡ Only participants answering the general section of the questionnaire were invited to complete the food frequency questionnaire.

